
 

The House of Posters - Social Media Campaign 
 

 

        

www.rbdcenter.org info@rbdcenter.org (208) 356-5009 

The Customer 
Cameron is the founder and lead designer for The 

House of Posters (HOP).  He is currently the only 

full-time employee.  HOP is an online marketplace 

for graphic designers to sell their work in the form 

of posters.  The target market is 18–24-year-olds.  

The perfect customer is a 22-year-old woman who 

is not married and is attending college.  Currently, 

most of HOP’s customers are from Utah and the 

surrounding states.  

 

The Situation 
HOP is looking to expand their marketing footprint 

through social media and other marketing 

platforms.  Cameron needed help with market 

research, creating social media content promoting 

the business, and writing future job position listings 

to help with their social media marketing. 

The Solution 
The Research and Business Development Center 

(RBDC), a nonprofit organization, connected with 

Cameron/HOP through LinkedIn.  Cameron agreed 

to a social media project and the RBDC created a 

team of student interns from BYU-Idaho to work on 

the project.  Within three months, the interns 

researched other social media platforms, content, 

future positions, and then created a social media 

plan/campaign.  

  

Research & Analysis 

Final Deliverables 

• Content ideas for platforms 

• Social media manager position 

duties and tasks 

• Time and day to post on 

different platforms 

• Instagram and business 

competitors 

• Key words in searches and 

hashtags 

• Ambassadors for business 

brand 

• Additional platforms and their 

benefits 

• Business social media profiles 

• Advertisements for Instagram 

and Tik Tok 

• Instagram content calendar 

• Social media manager job 

posting and the legalities on 

the position 

• Tik Tok content 

• Tik Tok series ideas 
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Instagram Content Calendar 
The team members each took one week in the month of August to create a weeks’ worth of content for 

Instagram.  This was based off our previous research on content that receives great views and helped other 

competitors.  We based our ideas off of posters HOP already had on their website.  After each team member 

created their week worth of content, they were complied into a content calendar that is easy to read and 

follow along. 

 

Social Media Manager Job Listing 
In order for HOP to keep up with their marketing 

campaign on social media, the client asked the 

team to create a blueprint for a job listing for a 

social media manager.  With the results from 

research compiled on such a position, the team 

created a job listing for the position that the client 

could use.  The team also researched all the 

legalities that are required when hiring for such a 

position, as well as any other future jobs at HOP. 

 

 

 

 

 

 


